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Introduction
The food environment (FE) is the interface within the wider food
system where consumers interact for food acquisition and
consumption. This study addresses how consumers connect their food
choices to their food environment.

External FE – distribution, density and dispersion.
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• Structured & semi-structured questionnaires were deployed 
• Sample size – 3,458 vendor outlets and 24 consumers
• Study area – Nairobi: Westlands (high-income – 508 vendors)

Kasarani (middle-income – 1,757 vendors) 
Viwandani (low-income – 1,193 vendors)
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Spatial proximity - geospatial analysis to understand the spatial
distribution, clustering, and dispersion of vendors and households.
Qualitative analysis – blending techniques of Photovoice and
textual-visual thematic analysis of food pictures and interviews.
Personal FE – accessibility, affordability, desirability of food.

Methodology

• Cooked street food vendors – closest food vendors to most households in the three income regions

• Westlands – Mobile vendors, modern restaurants and tabletop vendors/ mama mboga were also closer

• Kasarani – tabletop vendors/ mama mboga and kiosks were also closer to households

• Makadara – closer proximity to kiosks, cooked food street vendors

Conclusion

Um, because it … represents what I 
like…veggies … Um, so whenever, like, I go 
shopping, I fill my trolley with lettuce and 
French beans… 
(Edna – high-income)

FAVOURITE FOOD

Consumption of animal-based 

products and “Sugar-sweetened 

beverages” -  high-income

Consumption of “Grains, roots and tubers”, 

“Meat, poultry and fish” and “Other 

vegetables” across all income regions

 

Low consumption of eggs, 

vitamin A-rich fruits and 

vegetables across all 

income regions

High consumption of  

“Legumes and pulses” 

among low- and middle-

income

… growing up as a Kikuyu, … in a Kikuyu 
household mostly Githeri, Mukimo. 
… this is like beans and like maize ... First of all, 
you boil them … there are people who like frying
the githeri with, like, tomatoes, oil and onions…
(Virginia – low-income)

PREPARATION

For people… like 35, 40 and above…. A bit of 
nutrition information … if they are consuming a lot 
of processed food that might actually lead to 
obesity… Also, the portions you are consuming that 
might lead to obesity. So processed food and there 
is the word junk food, a lot of oil… Not being active
might contribute to obesity. 
(Peninah - middle-income)
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