Consumers’ willingness to pay for genetically biofortified foods: Evidence from Nigeria
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How will consumers react to the use of genetic engineering methods in biofortification?

" Genetic biofortification of staple foods can mitigate the persistent challenge of hidden-hunger in Sub-Saharan Africa (SSA).
= Yet, there is no robust evidence for consumer’s acceptance/rejection of genetically engineered food in this region.

" Moreover, most of the consumers largely lack the knowledge of genetic engineering methods.
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e Study carried out in Nigeria. * Consumers are willing to pay

» Food product: Cassava flakes (gari). o premium for the nutrients attributes.

e 352 consumers. o0

e Data from cross-sectional and discrete 00 - » Consumers discounted the GM and
choice experiment. o0 u . . GE methods.

 Balanced test for randomization. 00

* Data fitted to random parameter logit 00
models.
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Experimental Design Comparing Treatment Groups to Control (Treatment Effects)
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Conclusion

e \Without information, consumers discounted genetically biofortified foods.
e Only information on health risks alone reduces the disutility for GM and GE significantly.

e \With or without information, use of GM and GE may not significantly affect consumers’ acceptance of genetically biofortified food

in Nigeria and similar contexts.
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