E-Commerce Blast may mitigate the Adverse Impact
of COVID-19 Crisis on Rural Agri-product Trade in
Developing Regions
Overview
● The COVID-19 pandemic proved to be one of the most catastrophic health crises in history, inflicting alarming human health concerns across the
world
● Food and agricultural production became challenging as a result of pandemic-related lockdowns and market shutdowns which are expected to
last for years
● There have been numerous changes in the demand and dynamics of labour supply in all sectors. The pandemic related restrictions in the first
four months of 2020 is predicted to be responsible for a 1.4% drop in farm labour supply and a 3.11% drop in production for the whole of
Southeast Asia

Methodology

Role of Ecommerce

Obtained 105 papers via Google Scholar, ScienceDirect, and Web
of Science which cover the COVID - 19 period from 2019 to 2021

Since the start of the COVID-19 epidemic, smallholder farmers have
been able to continue receiving assistance, obtaining critical funding,
receiving farm inputs, and locating new markets for their crops, all
thanks to digital agriculture tools such as E-commerce. Customers
were able to purchase agricultural products straight from the farm
thanks such tools

Response to food security during the COVID 19
pandemic

Selected 57 documents for further analysis based both qualitative
and quantitative criteria
Influence of COVID - 19 on agri product trade and coping
mechanisms, through the usage of E-commerce, in a total of 15
developing nations
Trend in income and expenditures of smallholder
farmers during the COVID - 19 pandemic period

Key Findings
● Agri E-commerce has the potential to
make farmers more resilient towards
the adverse effects of COVID-19.
● It can have a favorable influence on
the socio-economic well-being of
workers in the agricultural sector,
consumers, and beyond.
● COVID-19 teaches us that if we
maintain E-commerce sustainably by
eliminating all gaps, not only farmers
would see a dramatic change in
selling agricultural goods but also
consumers would lead an easy
healthy living style.

Farmer Responses

Consumer Responses

Welfare Effects

● The farmer responses show that the usage of
E-commerce platforms may be a successful
alternative to reduce the gaps in the value
chains and the involvement of third parties in
rural communities.
● Farmers in many countries have begun to
perceive E-commerce as a platform to
exchange goods and services.

● The progress of the IT section has brought
about dramatic alterations in consumer
behavior and accelerated online marketing.
● However, most people in developing
countries preferred to buy agricultural
products from the real-time market prior to
COVID-19. But now, due to the COVID-19
restriction buyers substituted their behaviors
quickly from bricks to clicks.

● The COVID-19 outbreak is having deleterious
impacts on farmers' revenues. According to
the World Bank, in several LMICs, more than
75% of the households depending on farm
income expect their income to drop by 2020.
● Additionally, many younger family members
returned to their rural communities during the
pandemic's peak and assisted their family
members in learning how to use the platform.

.

Table: Farmer responses to E-commerce with the emerging COVID-19 pandemic

Table: The substituted behavior of the consumers due to the COVID-19 restriction
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Table: Comparison of evidence showing farmers’ income increase through various Agri
E-commerce apps during the pandemic in different countries

