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Background
Malnutrition is often 
caused by caring 
practices that are 
not clearly 
linked to income.

Study areas
• Marsabit, Kenya
• Parakou, Nikki & 

Banikoara, Benin

Objectives
Understanding the dynamics of nutritional 
decision-making in child-feeding practices, 
including parental purchase criteria.

Methods 
Computer-assisted personal interviews
with shopkeepers;
Identification of categories of child food 
products, best-selling and unpopular 
products, assessment about the 
reasons why customers like or 
dislike the products.
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Categories identified by shopkeepers
Kenya Benin

Categories of Child Food Items

Reasons given
Frequency of reasons given to explain why a product 
is unpopular or a bestseller 

Nutritional value

Price

Taste

Visibility

Packaging size

Brand

Presentation

Packaging design

unpopular          bestseller

Benin                  Kenya

 possible reasons

Origin31%

Main reasons influencing 
purchase decisions in
Northern Benin and Northern 
Kenya.
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