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 Humans are participants in landscape-thinking, feeling and acting 
giving meaning to landscapes and places  

 Humans attach value to landscapes, even an “already-created” 
landscape such as the Macondo farm. 

 The Macondo farm consists of natural habitats (e.g. gallery and  

riparian forest) and oil 
palms. 
 

To answer the following 
questions:  
1)which social landscape 
values workers assign to 
the land covers present in 
the farm?;  
 

2) Where are the social 
landscape values localized 
in the farm?  

 Field research Oct. 2018 - April 2019 (Fig 2). 

 The 35 interviewee mentioned 511 times SLV within the land covers, 
in order of importance, starting with highest total scores of the social 
landscape metrics : shade, flora , fresh water, contemplation of fauna, 
beauty, food, take a rest, biological control, and soil formation (Table 
1). 

 The maps illustrate the frequencies of each social landscape value in 
relation to the land covers  (Fig 4). 

 To date, no previously study has used participatory mapping in an oil palm plantation. 
In this study we found that workers do identify and use social landscape values through 
their interaction with the Macondo farm. 

 Workers have developed a sense of place attachment, generating feelings and bonds 
for a place (i.e. Macondo farm) through social interaction and recognition of places 
that fulfil their lives (e.g. work).  
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Fig 4. Representation of the social landscape values on the farm (Life supporting values, aesthetic 

value and therapeutic value)   
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 Gallery and riparian forests, natural grasslands, and wetlands share 
more than two social landscape values biological control, observation 
of fauna, fresh water, and shade (Fig 4). 
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Table 1. Social landscape metrics 

Table 1. Social landscape metrics (continue) 


