UNIVERSITY OF

iy HOHENHEIM

YEARS

Tropentag 2018

Hans-Ruthenberg-Institute of Agricultural Science in the Tropics
(Social and Institutional Change in Agricultural Development)

Sustainability labels for food products:

A literature review on consumer’s behavior, challenges, and opportunities
Roberto Villalba (roberto.villalba@uni-hohenheim.de), Regina Birner.

BACKGROUND CHALLENGES
* Sustainability labels (SL) first burst between the 1980s and the 1) The proliferation of sustainability labels appears to create
1990s, as a method to increase transparency along the food chain confusion among consumers.
and provide consumers with information in order to encourage
sustainable consumption (Schader, et al., 2014). 2) There is a high amount of information on food packages among
* Anproliferation of SL has occurred, counting nowadays with around which consumers have to decide. Sustainability labels face a big
465 ecolabels registered, of which 148 belong to the food sector. competition with information about price, nutrition, ingredients, etc.
* The different approaches to sustainability and the recent boost of
labels might be generating confusion for consumers, which Self-reported use of food label information by
affect their final decision to use SL. consumers

When buying food and drink products, how often do you look for the following
information on the packaging?

Label Information

OBJECTIVE AND METHODOLOGY

(W Price 6.09

y4 Best before/use by date 59.94

To analyze how consumers behave towards sustainability labels from 3 g;i'g'tyfs'ze of product i?g
an economic approach and to identify which are the factors that Y Ingredients list 4.32
Influence consumers decisions. .4 Nutritional benefits 4.12
I8 Cooking instructions 4.08

_ _ _ _ 8 Nutrition information 4

The study was based on a literature review, which included Country of origin 3.98
academic papers, reports by international institutions, and Portion information 3.65
: : : Health benefits 3.63
International iIndexes. Health logo/symbol 3 93
Organic status 3.17

Environmental impact

(e.qg. production, transport)
Ethical impact

(e.g. working conditions, fair trade)
Allergy information

2.98

RESULTS

2.97
* In agriculture, sustainability needs to be understood as a

multidimensional concept, with an environmental dimension 1= “Never” and 7 = “Always”

(whether trade-offs between present and future needs enable the Adapted from Grunert et al. (2014).

agricultural activity to be sustainable over time), and an ethical 3) The lack of a common framework for sustainability labels makes it
dimension (related to trade-offs between consumers and other difficult to compare their impact, monitoring and evaluation systems.

subsumed stakeholders).
OPPORTUNITIES
« Literature suggests that most SL have their own approach about
sustainablility and usually just prioritize one of the dimensions to
promote sustainable consumption. Tomato organic (Switzerland)

A standardized label that summarizes how sustainable the product is?

Factors that influence consumer’s use of SL

1. Exposure
In shop, at home

Environmental l Adapted from: Engels et al. (2010)

(e.g., campaigns, retailer .
strategies, media, social 2. .Perceptlon
norms, other’s behavior) Conscious, subconscious

3. Understanding

CONCLUSIONS

Personal

and inferences « Most consumers relate Sustainability Labels only to an
(e.g., relevant knowledge, : . : : : :
perceived need, — l environmental dimension, and neglect the ethical dimension.
personality,

 The avalilability of SL can be said to foster consumers’ use only
when they have a clear motivation and understanding about
what sustainability means and how it affects the production process

Product related o. Adoption of a specific food product.
(e.g., information format One fimefriatiise
certifying body, other info

on product)

demographics)

—

« The Implementation of a standardized label would also face
6. Continued Important challenges such as the variation between the farm
adoption production systems and its implementation by different certifiers.

Adapted from: Thegersen, Haugaard, & Olesen (2010)
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