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Introduction and Aim

r The role of the Business Incubator = a broker to facilitate the process of interlinking incubated
enterprises with internal and external partners

r Scholars identified the positive effect of networks on obtaining access to resources and for
creating an enabling environment for future incubated enterprises—> the role of networks and
networking has not yet been sufficiently addressed

P Previous research has underestimated the benefits of networking activities provided to business
Incubators, since mainly the incubator manager perspective have been taken into account

r Scholars have pointed out the need for more scientific research to understand the role of networks
and networking in business incubators

r  While attention has been devoted to networks and their critical importance for the success of the
Incubator - less attention has been focused on how the networks are established, shaped and
provided at the incubator level management

- We investigate the organizationall network formation during the establishment of an incubator by
Fsking the following research questions:

How is the internal network established among partners of the tripartite business incubator?
How is the inter-organizational network established based on partners’ subnetworks?

Methods

Research design : A cross-sectional descriptive multiple-case study
Semi-structured interviews (10 Individual + 5 Group interviews ) & Networking survey (15)
Secondary data (incubators’ business plans and 4 consortium agreements)
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4 cases Iin 3 African countries: Kenya, Uganda, Zambia
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Results

The internal networking of Bl is largely based on embeddedness of partners in their
social network with already known actors

University partners turn to people based on previously & current relationships. Previous
Informal relations among partners became formalized when the business incubator was
established

epend on strong ties during the creation and

pation program

Concerning relational form, results show that partners rely heavily on strong ties
Empirical evidence reveals uniformity in terms of relational content. Majority of linkages
that partners expect to draw on are identified as ‘business’ties

Partners considered strength of relations based on prior contractual agreement, current
MoUSs, joint projects, previous collaborations, & group membership

Tie strength is not simply related to intimacy that partners of the incubator have with
family and friends, but also with other types of ties such as business, advice and
professional ties -

Proposition 2: The strength of the ties does not depend on the type of the relations
that partners of incubator posses
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Results show minor differences among partners in the number of
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