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i‘ w Regulatory agencies of the sugar and

ethanol industry
1 Creation of the INSTITUTE OF SUGAR AND ALCOHOL — IAA

v' Intervention in the sugar market
v" Supply from internal marke
v Complementary policies for exportation

* Definition of alcohol market
RO ° Subsidiary use of alcohol in the fossil fuel

market

¢ Creation of PROAL.COOL

e Use of alcohol as main fuel

e STRONG INTERVENTION OF STATE
/ AGENCY

* Deregulation

IR0 - Extinction of TAA

2 Creation of NATIONAL AGENCY OF PETROLEUM
AND BIOFUELS

v" Sugar market without any specific acting agency

e Creation of ANP
* Ethanol as fuel in deregulated market




