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Abstract

This study was conducted in 2009 to determine the components that influencing marketing extension of ornamental flowers at Iran country-wide level. The statistical universe consisted of two groups: one group was farmers (floriculturists) and the others extension experts in five provinces, namely Tehran, Markazi, Gilan, Khuzestan and Khorasan-e-Razavi. Out of a total 4920 floriculturists, 234 were selected as the sample size through "cluster proportional sampling" technique. Also the census method was used to select 69 extension experts from among all the concerned experts working at different administrative levels in the same provinces.
The research design was of a descriptive type. The research finding derived from factor analysis well revealed that the following factors are regarded by the selected floriculturists as major components of marketing extension: facilitating interactions among the actors involved in marketing process; empowering floriculturists; improving catalystic role of floriculturists in market; making promotional activities; strengthening and mobilizing floriculturists; managing production and sales processes; raising floriculturists' knowledge about marketing principles; managing opportunities in private sector; and managing marketing information. So, the selected floriculturists have determined 9 factors. In this due, the extension experts differently mention following factors as major components in this regard: supporting floriculturists; facilitating the exchange of marketing information; enabling floriculturists to influence market; enhancing applied marketing knowledge of floriculturists; ability in conducting adaptive-exploratory studies; identifying reliable sources of marketing information; assisting in adopting strategic decisions; and capacity-building in marketing on a scientific basis. This study has, thus, determined altogether 17 components that may effectively influence the structure and function of marketing extension in Iran as far as ornamental flowers and plants are concerned.
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