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Quality and quantity issues restrict access of smallholder producers to markets for agricultural produce in developing countries. Meat and meat products require high quality and hygiene to guarantee food safety to the consumers. Due to these factors, the chicken market in Colombia and Nicaragua is almost out of reach for smallholder producers – distributed chicken usually comes from large, vertically integrated, industrially oriented producers. Smallholder chicken is used for household-consumption or sold amongst neighbors. Pork sold on city markets usually comes from medium/large producers – smallholder producers are used to complement missing quantities and predominantly supply rural markets. Nevertheless, as quality becomes more important for consumers, distributors tend to switch to medium/large producers. In 2010, a semi-quantitative distributor study was conducted in Colombia and Nicaragua detecting the importance of Quality Management for distributors, their knowledge about e.g., input origin, and the role of smallholder monogastric producers for them. Aim was to identify strengths, weaknesses, opportunities, and threats existing for smallholder producers. Results show that Quality Management, the fulfillment of legal Quality Standards, and the knowledge about where suppliers buy their inputs are more widespread among distributors in Colombia and in cities. This demonstrates that the meat value chain works more professionally in Colombia and in cities. Strengths and opportunities of smallholder production are e.g., cheaper product prices, the image of using natural feeds, or a high public image. Weaknesses and threats are e.g., low product quality and quantity, insufficient formal quality control, insufficient installations, or limited access to credit and training. Value chain participants such as e.g., legal entities, financial institutions, or distributors could support smallholder producers to access especially rural markets by assisting them focusing on the strengths and opportunities and reducing the weaknesses and threats. 
