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Abstract

Having the Brazilian Northeast as its origin, cashew trees (Annacardium occidentale
L.) are being grown in tropical areas of Asia, Africa and America since several decades,
for different purposes, considering its flower, fruit, timber and peel. From its fruits, the
cashew nut almond is being largely used in human nutrition due to its favourable compo-
sition. This study presents information related to the composition in different fatty acids
of cashew nuts almonds, and the human daily intake needs of those components and the
contribution of cashew nuts almonds in its supply, as well as an analysis of its production
and world exports during the last 20 years. The statistical analysis evidenced a disadvan-
tage of Brazilian cashew nut almonds in the world market. As third world exporter of
cashew nuts almonds, Brazil had a growth rate of 3.32% (±0.85%) in its exports while its
main competitors Viet Nam and India, who were the first and second world exporter of
cashew nut almonds, had export growth rates of 6.47% (±0.55%) and 12.35 % (±2.91%),
respectively. Considering the production amount, again Brazil is disadvantaged, with a
growth rate of cashew nut production of 2.99 % (±1.47%), while Viet Nam’s and India’s
growth rate reached 12.25 % (±1.33%) and 3.98 % (±0.39%), in the same order. In Brazil,
the commercialisation of cashew nuts (almonds and cashew nuts) is geographically and
numerically dispersed. Additionally, the dispersed production of cashew nuts, the high con-
centration by middlemen and buyers at Brazilian processors and their traditionalism in
keeping this market structures, partly explain the high commercialisation margins obtai-
ned by the actors. High commercialisation margins of middlemen in cashew nut market
limit profitabillity to farmers as well as the high commercialisation margins at the cashew
nut almonds level limit the profitabillity to cashew nut processors.
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